Digital marketing — Session 4
Search engine optimization — action plan
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On and off page SEO

OFF-page

ON-page SEO
e SEO

= all that can
be optimised

= all that can

ON the
website

be optimised

OUTSIDE

the website
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On page SEO

Domain
Website structure
Web content

Keywords

v
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Keywords

ABOUT INFORMATION VISITOR'S APP WORKSHOP PROGRAMME

Keywords /

m R Keyword density :

N Most important
P T L DTN ettt and relevant terms

PARFUM .
1 “ CHXI?I | for the business.
2 L7gt ANEL \y e How often they are
, ' used (keyword
o density).
CHILDREN'S WORKSHOPS
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http://www.mademoiselleprive.chanel.com/en_WW/

Off page SEO

* Social media
 Related relevant sites ‘ .
Related Sites

like Google Places
e Links from blog posts,
articles

Social
Network
Profiles

Press
Releases

= all links from other
websites

Social

Bookmarking
Links

v
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SEO: Exercise 4 — Keyword study
10 mins
1) Please analyze the keywords of the chosen companies with Semrush.
2) List which keywords they use, brand or non-brand keywords?
3) Do you consider them well suited? If so, why or why not?

4) Please create a presentation with 2 slides, one with the analysis and one with keyword
suggestion.
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Link building

Google Penguin

= creation of links to the
website — needs to be
done with caution, as it
can lead to Google
sanctions
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Link building: Good practices

Most important factors for the links

v' thematically related

v need to have a Google Page Rank (Google evaluation) of
at least O

v" domain age (how long has the website been online?)

v IP address (where is the server of the website?)

v’ distribution of links according to their Google Page Rank
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Link building: Chanel

= chanel.com

Anchars

ANCHORS 1 - 100 (6,249)

Anchor Domains m First Seen

chanel 3,498 165 444 8 Jun 2013
chanel handbags 29 142 675 25 Nov 2014
chanelE=), 7 62.786 3 Oct2014
chanel&=i@ T 43 131 20 Jun 2013
httpdfwww . chanel.com/ 437 15.456 8 Jun 2013
Empty Anchor 732 12.547 8 Junm 2013
F=M 376 12.518 8 Jun 2013
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http://www.semrush.com/?

Link building: Chanel

See all plans & prices

= chanel.com

Referring IPs (| i

529K REFERRING DOMAINS BY COUNTRY

TOTAL BACKLINKS Country Domain (M)

1 0 6K ® United States 478
.

=

REFERRING DOMAINS ® China 1,313
8.3 K ® Germany 832
REFERRING IPS @ France 551
® Japan 450
v/
GBSB GLOB AL Madrid Campus: C/Numancia 6, 28039 Madrid info@global-business-school.org

BUSINESS SCHOOL Barcelona Campus: Carrer d'Arag6, 179 08011 Barcelona | +34 930 086 588


http://www.semrush.com/?

Link building: Distribution of links

Ideal distribution of links according to their google page rank
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Link building: Distribution of links

v pyramid with a large base of links with a Google Page Rank of 0

v smaller towards the top with the links with higher GPR

v’ contact bloggers to have links from blogs with Google Page Rank 0O
v" should be distributed over six months

v' Increase amount gradually
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SEQO process

3. Analyze
with Google
Analytics

v
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Research Structure

1. SEO audit

As search en-
gines update

and fraffic t he

Analyze increases, look

2 into rankings i
Rankings ([sais Seo process On-Site
ERCRIEUT analyze results SEQ
Search engines take monthly plan
time to update links
angpkeywoms' Build links to homepage
& main pages.
Keep Improving Link Building
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Metrics for SEO

Goals:

More traffic

More visibility

Higher position on Google
Generate leads or sales

ANENEA NN

Google Analytics

Traffic: Measurable

v’ Visits

v duration of visit

v/ pages seen per visit

v" bounce rate

Leads / sales:

v leads or sales generated
&/
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Metrics for SEO: Google Analytics

Jan 1, 2015 - Nov 3, 2015: @ Sessions
Jan 1, 2014 - Nov 3, 2014: @ Sessions
500

March 2015 May 2015 July 2015 September 2015 Novemt

W New Visitor M Returning Visitor
Sessions Users Pageviews Pages / Session Jan 1, 2015 - Nov 3, 2015
236.28% 363.67% 173.45% -18.68%
27,205 vs 8,090 18,074 vs 3,898 78,010 vs 28,528 2.87vs 3.53
Laabinnbetl iy TN P St el sy b

Avg. Session Duration

-35.57%

00-01:58 vs 00:03-:04

Bounce Rate

21.62%

58 30% vs 47.94%

% New Sessions

36.94%

65 98% vs 48.18%

Default Channel Grouping Sessions v ¥ Sessions Contribution to total: | Sessions v

27,205 27,205

% of Total: 100 00% (27,205) % of Total: 100.00% (27,205)

1. M Direct 10,246 37.66%
2. M Referral 9,517 34.98%
[ 3. M Organic Search 4,769 17.53% ]
4. Paid Search 2,361 8.68%
s =sem 312 115
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Metrics for SEO: Semrush

® moritz.com

TUTORIAL H PDF |
Organic Search Positions for google.com database (7

63 Traffic  Keywords M e 1y 2y allTime

KEYWORDS

75

. -t
TRAFFIC 50 7 "\__.--/

TRAFFIC COST

Jan'11 Jul Jan'12 Juriz

Jan'14 Juii4 Jan'15 Jurs

ORGANIC SEARCH POSITIONS 1- 64 (64) (1
‘ ‘DH Filters \ # Export

Keyword Pos. = Volume = CPC 3 URL Costs % = Com. = Results © Trend SERP Source LastUpdate =
moritz beer 11 110 0.00 @ moritz com/en 54.83 0.00 0.06 549,000 =2 18 Oct 2015
moritz.com 101 20 0.81 @ moritz. com/ 9.67 3n o008 47,900,000 B 25 0ct 2015
cerveza moritz 10 10 000 @ mortz com/en 430 0.00 012 149,000 2 Sep 2015
moritz cerveza 101 10 000 @ moritz.com/en 430 0.00 004 147,000 =] Sep 2015

» - . . - - -

epidor 404 70 000 @ moritz.com/en/se. epidor 430 0.00 0.00 204,000 [kl E 19 0ct 2015
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http://www.semrush.com/?

SEO: Exercise 5 — Link analysis
10 mins
1) Please analyze the backlinks of the chosen companies with Semrush.
2) List which links they have?
3) Do you consider them well suited? If so, why or why not?

4) Please create a presentation with 2 slides, one with the analysis and one with
suggestions for links.
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Content management: Content by format

Text Audiovisual Interactive

Image/

. Animation
video

Microcopy Apps
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Content management: Content by audience

e Search engines Cl 1€ nts (e Own channels A

e Web, blog e Own channels ¢ References,

iactive: visibili : , newsletter, ebooks
e Objective: visibility e Web, emails, social « Objective: retention

media
* Objective: sales
- S Fans
e
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Content management: How to create content

v’ Titles: capture the reader’s attention

v" Inverted pyramid: the most important content first

v' 6W: Use 6 questions in the first paragraph: who — what —
where — when — why and how

KISS: Keep it simple stupid!

Chunking: split up the content into smaller text pieces
Social proof: Use the words of others

Go tribal: Limited offers to a certain group

Storytelling: Tell a story

D N NI NI NN
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Content management: How to create content

Interest Action
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Content management: Web content

* Create a content map /
hirarchy of content

* Make the navigation as easy
as possible

*  Putyourself in the position of
the client

* Make sure the texts are
neither too long nor to short

* Use the keywords for SEO

* Develop your own tone of
voice
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Online marketing strategy

Objectives Strategy Tactic

Search KWs
:
campaigns
i
databases

Create

tem Iates

? Qnien

Link bwldmg

Create profiles
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Tools <£o.

http://www.semrush.com/
https://www.woorank.com/
https://moz.com/

SEOQuake browser extension
http://www.seoquake.com/
http://keywordtool.io/

Google keyword tool
https://adwords.google.com/KeywordPlanner

Social media:
https://hootsuite.com/
http://www.socialreport.com/

Content management:
https://wordpress.com/

Ecommerce platforms:
https://www.prestashop.com/
https://magento.com/

v

L]
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