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On and off page SEO 
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On page SEO 
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Keywords 

Keywords / 
Keyword density : 
Most important 
and relevant terms 
for the business. 
How often they are 
used (keyword 
density). 
 

http://www.mademoiselleprive.chanel.com/en_WW/
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Off page SEO 

• Social media 
• Related relevant sites 
like Google Places 
• Links from blog posts, 

articles 
 

= all links from other 
websites 
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SEO: Exercise 4 – Keyword study 

10 mins 

 

1) Please analyze the keywords of the chosen companies with Semrush. 

 

2) List which keywords they use, brand or non-brand keywords? 

 

3)   Do you consider them well suited? If so, why or why not? 

 

4)   Please create a presentation with 2 slides, one with the analysis and one with keyword 
suggestion. 
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Link building 

= creation of links to the 
website – needs to be 
done with caution, as it 
can lead to Google 
sanctions 
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Link building: Good practices 

Most important factors for the links 
 
 thematically related 
 need to have a Google Page Rank (Google evaluation) of 

at least 0 
 domain age (how long has the website been online?) 
 IP address (where is the server of the website?) 
 distribution of links according to their Google Page Rank 



Madrid Campus: C/Numancia 6, 28039 Madrid 

Barcelona Campus: Carrer d'Aragó, 179 08011 Barcelona 

info@global-business-school.org 

+34 930 086 588 

Link building: Chanel 

http://www.semrush.com/?
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Link building: Chanel 

http://www.semrush.com/?
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Link building: Distribution of links 
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Link building: Distribution of links 

 pyramid with a large base of links with a Google Page Rank of 0 
 smaller towards the top with the links with higher GPR  
 contact bloggers to have links from blogs with Google Page Rank 0 
 should be distributed over six months 
 Increase amount gradually 
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SEO process 

1. SEO audit 

2. SEO 
monthly plan 

3. Analyze 
with Google 
Analytics 
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Metrics for SEO 
Goals: 
 
 More traffic 
 More visibility 
 Higher position on Google 
 Generate leads or sales 

Google Analytics 
Traffic:  
 Visits 
 duration of visit 
 pages seen per visit 
 bounce rate 
Leads / sales: 
 leads or sales generated 
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Metrics for SEO: Google Analytics 
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Metrics for SEO: Semrush 

http://www.semrush.com/?
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SEO: Exercise 5 – Link analysis 

10 mins 

 

1) Please analyze the backlinks of the chosen companies with Semrush. 

 

2) List which links they have? 

 

3)   Do you consider them well suited? If so, why or why not? 

 

4)   Please create a presentation with 2 slides, one with the analysis and one with 
suggestions for links. 
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Content management: Content by format 

Text 

Copy 

Microcopy 

Audiovisual 

Image/ 
video 

Sound 

Interactive 

Animation 

Apps 
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Content management: Content by audience 

•Search engines 

•Web, blog 

•Objective: visibility 

Prospects 

•Own channels 

•Web, emails, social 
media 

•Objective: sales 

Clients 
•Own channels 

•References, 
newsletter, ebooks 

•Objective: retention 

Fans 
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Content management: How to create content 

 Titles: capture the reader´s attention 
 Inverted pyramid: the most important content first 
 6W: Use 6 questions in the first paragraph: who – what – 

where – when – why and how 
 KISS: Keep it simple stupid! 
 Chunking: split up the content into smaller text pieces 
 Social proof: Use the words of others 
 Go tribal: Limited offers to a certain group 
 Storytelling: Tell a story 
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Content management: How to create content 

Attention Interest Desire Action 
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Content management: Web content 

Home 

Products About us Contact 

• Create a content map / 
hirarchy of content 

• Make the navigation as easy 
as possible 

• Put yourself in the position of 
the client 

• Make sure the texts are 
neither too long nor to short 

• Use the keywords for SEO 
• Develop your own tone of 

voice 
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Online marketing strategy 

Tactic Strategy Objectives 

Visibility 

Sales 

Retention 

PPC Search KWs 

Create 
campaigns 

Email 
marketing 

Target 
databases 

Create 
templates 

SEO Optimize 
content 

Link building 
Social media 

Create profiles 

Promote 
content 



Annex 
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Tools 
SEO: 
http://www.semrush.com/ 
https://www.woorank.com/ 
https://moz.com/ 
SEOQuake browser extension 
http://www.seoquake.com/ 
http://keywordtool.io/ 
Google keyword tool 
https://adwords.google.com/KeywordPlanner 
 
Social media: 
https://hootsuite.com/ 
http://www.socialreport.com/ 
 
Content management: 
https://wordpress.com/ 
 
Ecommerce platforms: 
https://www.prestashop.com/ 
https://magento.com/ 

http://www.semrush.com/
https://www.woorank.com/
https://moz.com/
http://www.seoquake.com/
http://keywordtool.io/
https://adwords.google.com/KeywordPlanner
https://hootsuite.com/
http://www.socialreport.com/
https://wordpress.com/
https://www.prestashop.com/
https://magento.com/



