
Instagram Tips 
and Tools
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Do not EDIT your Instagram Posts
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NinjaOutreach.com

Find and Contact Instagram 
Influencers

https://ninjaoutreach.com/
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Shorby

A Popular Bio Link Tool for 
Instagram

https://dash.shorby.com/login
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Taplink.cc

Bio Link Tool for Instagram

https://taplink.cc/
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Linktree

Bio Link Tool for Instagram

https://linktr.ee/
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Awario

Monitoring Tool for Instagram

https://awario.com/instagram
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All-Hashtag.com 

Hashtag Generator Tool 
(that works by a keyword search)

https://www.all-hashtag.com/hashtag-generator.php
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Discover the Best Followers You Have!

SocialRank – Instagram | Twitter 

https://socialrank.com/
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StorySave Mobile App 

Download Instagram Stories 
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Later.com

Visually Plan and Schedule 
Instagram Posts

https://later.com/
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Easy, Quick Video Editing on the 
Beat
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Video Editing Mobile Application
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Find Relevant Hashtags

hashtagify.me

https://www.hashtagify.me/
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Lapse it – Mobile App 

Allows you to make time-lapse videos, which give an 

accelerated version of slowly changing events.

You can import videos and add a time-lapse effector 

capture videos within the app.
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The following tools are paid services, but they’re definitely 

worth it.

Curalate | http://www.curalate.com/
BlitzMetrics | https://blitzmetrics.com/

Socialbakers | https://www.socialbakers.com/

Keep Track of Analytics 

Check how your posts are performing. Assist with 

Instagram management and help generate revenue 
through ads.

http://www.curalate.com/
https://blitzmetrics.com/
https://www.socialbakers.com/
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Additional Tools

• Buffer Analytics

• SproutSocial

https://blog.bufferapp.com/social-media-analytics-buffer-sorting
https://sproutsocial.com/plans
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Ads appearing on Instagram can 

have up to 18 call-to-action button 

options, can link to your website, 

and give users options to download 

applications or shop online stores.
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• Brands use this Instagram ad type to showcase their 

products and services via compelling images.
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• Video ads both eye-catching and help to tell the 

story of your brand or product engagingly and 
convincingly.

• You can promote video ads both in the Instagram 

feed and stories. 
• Remember that these placements require a 

different ad size!
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Instagram Carousel Ads
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Instagram Collection Ads
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Instagram Shopping Ads
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Instagram Story Ads
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Instagram Explore Ads
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Engaging Elements/Stickers



What Influence Instagram Ads Cost

• Campaign Objective

For example, if you select a brand awareness campaign objective, it will be lower in cost than 
something lower down the funnel and that has a higher value objective, such as conversions.

• Target Audience
Having broader, colder audiences seeing your ad to help drive more brand awareness is a lower 

value action compared to someone being further down funnel. That person is more familiar with 
your brand and offerings, and ready to open their wallet or take a higher value action in a 
retargeting oriented conversion campaign that may be optimizing for purchases.

• Audience size

Broader audiences → lower cost → less competition for a group of people.
Narrowed audience → higher price → competition for those eyeballs increases in parallel. 

Retargeting audiences are typically smaller as well, hence why we often see higher costs in 
retargeting campaigns.



• Budget

Small budget → it may take longer to get out of the Learning Phase if your campaign or ad set is 
starting new.

Costs may be more expensive at first before the system learns and understands how your 
campaign type, optimization goals, and how your audience engages with your ads. If your ads are 

well engaged with, Facebook and Instagram will reward you with lower costs over time.

• Click-Thru-Rate (CTR) 

If CTR is low, then we may see higher costs as the system thinks there may be some disconnect 
between your target audience and what you’re messaging in your ads.

You want your ads to resonate with your target audience and CTR Is a strong indicator of that. Aim 
for a healthy CTR which is about 2%.

If you have a healthy CTR, you should see your costs decrease.

What Influence Instagram Ads Cost
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So, What’s Next?
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