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Why Twitter?

• Monitor and interact with people talking about your company, industry, 

and competitors. 

• Create buzz around upcoming events. 

• Allow individual employees act as liaisons to the public.

• Develop direct relationships with bloggers and journalists for potential 
PR placement. 
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Twitter is Powerful For:

• Relationship-building

• Relationship management

• Customer service tool 
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Twitter Engagement Per Industry
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Optimize your Twitter Profile

• Make it look smart.

• Inform potential followers who you 
are.

• Provide a reason why you’re 

worth a follow.
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Forbes Example
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Handle:

• Keep it simple and short.
• Avoid adding supplementary characters or numbers to make it unique.

Bio:
• Insert relevant hashtags for your industry.

• Add a link when applicable.

Hashtags:

• Use appropriate hashtags for your industry or trending topics.
• Count on a hashtag analytics tool to support you in deciding what hashtag to use. And 

use maximum two-three hashtags per tweet.

PinnedTweets:

• For a popular and engaging piece of content.
• People are more likely to engage with already popular content that others already 

interacted with.

https://www.pixlee.com/blog/5-free-hashtag-analytics-tools-that-every-brand-needs/
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Best Time to Tweet 
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Use Visuals Often
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Twitter Ads 
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https://ads.twitter.com/

Ad Objectives

https://ads.twitter.com/
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Targeting
Options
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Ad Placements 



B A R C E L O N A  |  M A D R I D  |  M A L T A  |  O N L I N E

Twitter Tips and Tools
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#Hashtags

▪ Use only relevant #hashtags while you tweet or RT

▪ Do not overuse hashtags, up to 3 hashtags are more than enough.

Hashtags expand reach | Classify your message
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• Tweet valuable, relevant content along with links to relevant pages.

• Use keywordsand location (if applicable) in tweets.

• Tweet tips, industry news and company updates. 

• Retweet relevant news, content, etc.

• Tweet quotes e.g. inspirational, leadership.
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Monitor Mentions and Keywords 
tweetdeck.twitter.com

http://www.tweetdeck.twitter.com/
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Hashtagify.me
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➢ To find Online Influencers use: app.buzzsumo.com/influencers

➢ What hashtags are influencers using? twitalyzer.com

➢ To track Trending Hashtags use: 

• trends24.in

• trendsmap.com

Useful Links

https://app.buzzsumo.com/influencers
../../../Social Media Marketing/On-Campus/PPTs/Charlene Edited/twitalyzer.com
../../../Social Media Marketing/On-Campus/PPTs/Charlene Edited/trends24.in
../../../Social Media Marketing/On-Campus/PPTs/Charlene Edited/trendsmap.com
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Thank You!
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