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LinkedIn for Business
Create professional personal and 

business accounts
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Background

A social media site for professionals and businesses, focusing on:

• Professional content
• Business information

• Career development

How does it work?

Contrary to other social media sites, LinkedIn doesn’t encourage casual 

interactions and entertainment.

LinkedInoffers a much more restricted social environment that encourages 

professional interactions and a heavy focus on business-related content, which 
works perfectly for its intended audience.
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• LinkedIn is less about selling or marketing your 

products and services than other social platforms.

• LinkedIn Marketing requires a different approach to 

get the results you want.

• LinkedIn is an effective marketing tool that can take 
your business to the next level.

Importance of LinkedIn 
Marketing

Powerful Lead Generation Tool
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Why are Personal Accounts as Valuable 
as Business Accounts on LinkedIn?

Personal accounts can act as an extension of business accounts

for the sake of promotion.

• Storytelling posts

• Firsthand tips and experiences
• Discussions and threads
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So, what can you do on 
LinkedIn?

• Connect with companies

• Create company pages
• Contact leads
• Find recruits

LinkedInalso encourages content generation 

and sharing.
The content must be directly related to your 
industry and that is relevant to your contacts.
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Optimize your LinkedIn Profile
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The Headline is the most important aspect of your 

profile.

Be concise, creative and include key terms that make it 

easy for others to define the industry and your role 
within.

Generic terms don’t describe the unique value you have 
to offer. Make it a little more inventive and more about 

what you do and what you can offer.
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The search algorithm seeks and 
displays results in this order
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Create a Company page

From the main menu,

click “Create a Company Page”.
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LinkedIn Content

• Share your company-branded content.

• Use white papers, eBooks, webinars, 
videos, blog articles and any other relevant 

content.

• Share things that help your network 
achieve their day-to-day tasks or solve their 
problems.

• Deliver job opportunity announcements, 

press releases and insights.
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Best times to 
post on 
LinkedIn
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Menu – Create a Company Page
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Create a Company Page
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LinkedIn Ads
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Why does LinkedIn get Ignored?

• LinkedIn is focused on business connections; so, marketers tend to think of it as 

B2B only.

• LinkedIn has a smaller audience than Google or Facebook.

What should marketers understand?

LinkedIn can help you achieve a very precise reach. Why?

✓Great targeting options → Ability to target by job title, employer, role, skills, and interests.

✓Detailed and up-to-date “professional” information compared to what people list on their 
personal profiles on Facebook, etc.
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LinkedIn Campaign Manager
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Campaign Objectives
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Detailed Targeting
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Ad Format
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Now is the time to 
optimize your 

presence on LinkedIn
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Thank you!
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