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What digital marketing channels do we have?

- SEO or organic traffic: Search engines
- SEM or PPC or Google Ads

- Social media

Direct, 13%

- Email marketing PPC, 21%

Affiliate, 3%
Shopping, 3%

Social, 3%

Email, 6%

Analysis taken out of Google Analytics, looking
at different traffic sources
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SEO, 51%



Differences in Digital Marketing B2B vs. B2C

Which makes the biggest impact on lead generation?

SOCIAL
MEDIA

MADRID CAMPUS BARCELONA CAMPUS MALTA CAMPUS INFO@GLOBAL-BUSINESS-SCHOOL.ORG
GBSB GLOBAL NUMANCIA ST. 6, 28039 ARAGON ST. 179, 08011 67 OLD RAILWAY TRACK, BRK, +34 930 185 473
BUSINESS SCHOOL BIRKIRKARA



Digital Marketing: SEO vs. SEM

SEO Advantages PPC Advantages
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http://positionly.com/blog/post/44214124129/ppc-vs-seo-quick-results-or-sustainable-effects

SEO or Search Engine Marketing

Percent Of Traffic by Google Result
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Based on asample of 8,253,240 impressions across the Chitike network Chit-ika __.’
More traffic = more visitors in the sales funnel
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How Search Engines Work
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https://youtu.be/hF515-0Tduk?si=0QnhDUr4ZaqqSjr7
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How to Implement SEO

ez SITE
an é i ARCHTTECTURE
-E@ W
- A__ i ANALYSIS \ /
i SN SN [g—ﬂ &

ONPAGE :‘\f’j, j B’
doFFPA S R 4 CONTENT

SearchEngme @ SEO=

c} Prepare your website
@Fj’ Optlmmﬁtmn 4 for the search
P . engines, so that you
* %X * % o C ((<(§_' can appear in the first
RANKING .N@E,(.N@ BACKLINKS page.

KEY WORDS

MADRID CAMPUS BARCELONA CAMPUS MALTA CAMPUS INFO@GLOBAL-BUSINESS-SCHOOL.ORG
GBSB GLOBAL NUMANCIA ST. 6, 28039 ARAGON ST. 179, 08011 67 OLD RAILWAY TRACK, BRK, +34 930 185 473
SSSSSSSSSSSSSS BIRKIRKARA



How to Implement SEO

Research Structure

1. SEO audit

As search en-
gines update

and traffic the

Analyze increases, look

Rankings :‘;g?:fg'c"?: seo process

On-Site

and Traffic RN SEO
3. Analyze with 2. SEO monthly
Google Analytics plan
Search engines take
time to update links
and keywords. Build links to homepage
& main pages.
Keep Improving Link Building
v
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How to Implement SEO: On-Page and Off-Page SEO

ON-page SEO

= all that can
be optimised

ON the
website
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OFF-page
SEO

= all that can

be optimised

OUTSIDE

the website
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How to Implement SEO: On-Page SEO

Domain

Website structure

Web content

Keywords

N

k—- l Meta Title
CHANEL Official Website: Fashion, Fragrance, Beauty .. N

www.chanel.com/en US/ »
Enter the world of CHANEL and discover the latest in Fashion & Accessories, Eyewear,
Fragrance & Beauty, Fine Jewelry & Watches.
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How do Google Ads Work

Google ads is an advertising platform that is based on real-time bidding.

Advertiser can publish their ads on Google and also on a network of related websites,
the Google Partner Network.

The real-time bidding means that advertisers are bidding for keywords at the same
time and then Google assigns them a position according to the money they are
spending and the quality of their ads.

AdWords tutorial
from Google

https://youtu.be/i3-
Dvy4Wib47?si=E405NROYGi bPnzG
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https://www.youtube.com/watch?v=B36zZ1uiPkI&list=PL9piTIvKJnJPB729hcZYSEXCsQFyeJV44&index=2
https://youtu.be/i3-Dvy4Wjb4?si=E405NROYGi_bPnzG
https://youtu.be/i3-Dvy4Wjb4?si=E405NROYGi_bPnzG
https://youtu.be/i3-Dvy4Wjb4?si=E405NROYGi_bPnzG
https://youtu.be/i3-Dvy4Wjb4?si=E405NROYGi_bPnzG

Google Ads Bidding Process Advantages

v You pay only for those who click on the link

v Target your audience no matter the language no matter where
they are

v You are in control of your budget, there is no minimum or no
maximum investment

v You get immediate results as soon as you pay.

Google Ads is a real time bidding system.
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Google Ads Basic Concepts

Fresh Flower Delivery
mainstflower.com Impression =
Custom bouquets

Free delivery over $25!

Visualisation of an ad

Fresh Flower Delivery

mainstflowe m Click = _
Custom bou ts When somebody clicks on
Free delivery over $25! an ad

CTR = ClickThrough Rate
How often people click on the ad after it has been shown to them

CTR= Clicks / impressions
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Google Ads Basic Concepts

Furniture store

Tables

Ad Group Ad Group Ad Group Ad Group

Metworks +  Google search; Search partners Edit
Coffee tables Bedside tables Sofa beds King size beds
Devices 7| All
. Change mobile bid adjustment »
Segmentation:
_ Cou ntry Locations 7 tar%eéfigf:t[i:gﬁ;tw}
L Edit  View location info »
) anguage Location options (advanced)
- Devices
- Format of ads (banners, texts and R
anguages 7 nglis i
videos)
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Google Ads Success Story Juice by Hand
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https://youtu.be/nSGeDsaFuRs?si=202yHb3v6VbbJhe?2
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https://youtu.be/nSGeDsaFuRs?si=2o2yHb3v6VbbJhe2
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